
1. Site Load-time Is Reasonable
If a site takes forever to load, most people will just leave. Although high speed Internet access is increasing, many people may 
be on slower connections such as dialup or mobile connection. 

2. Adequate Text-to-Background Contrast
Using black text on a white background provides excellent contrast for large areas of text. It is certainly acceptable to use other 
colors, but you should make it easy for your audience to fi nd the information they need.

3. Font Size/Spacing Is Easy to Read
Your goal with font size and line spacing is to make it easy for your audience to read the content. Th is will encourage visitors to 
stay on your site and actually read what you have posted.

4. Images Have Appropriate ALT Tags
ALT tags are “alternate” text that appears if someone has the graphics turned off . Th is is typically done when someone uses 
a screen reader due to visual impairments. However, some people on slower Internet connections will turn off  the graphics 
so the pages will load faster. Having the ALT text for any images on your site improve the accessibility and may also improve 
search engine optimization.

Section I. Accessibility
It is important that as many people as possible can visit your website. Th is includes the time it takes to download content, the legibil-
ity of text, and the use of graphics. 
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Section II. Identity
Your website should clearly identify who you are and what you do. When preparing content for your site, you should fi rst refl ect on 
the purpose of your Web presence and what you want to communicate to visitors.

5. Company Logo Is Prominently Placed
Having a company logo is extremely important in today’s environment of integrated marketing. You can put this logo on all 
your print materials, signage, and online presence. For your website, place your logo or brand where it is easy to locate, typical-
ly the upper-left  corner of the screen. 

6. Tagline Makes Company’s Purpose Clear
Ask yourself: “What do I/we do?” then concisely answer with a descriptive tagline. Th is tagline can then be used on all your 
marketing materials. Just make sure it is genuine and doesn’t go on for a paragraph. You’ll have other opportunities to further 
explain your business. 

7. Homepage Design and Content are Straightforward 
Th e homepage is oft en the fi rst page any visitors to your website see and “you never get a second chance to make a fi rst impres-
sion.” It is crucial that your homepage design and content allows visitors to understand who you are in just a few seconds. Th is 
initial impression will impact their decision to stay on your site or not.

8. Clear Path to Important Information
Th e most frequently sought information on a website is “About” and “Contact.” Make it easy for people to learn more about 
your business with a well-written “About” page. Also include complete contact information so visitors can contact you. Provide 
the information in text to improve search engine optimization. Avoid using a form to submit a question when an old-fashioned 
phone number or email address will do the trick.  



Section III. Navigation
Having clear navigation through your site helps visitors fi nd the information they need, but it does require forethought and plan-
ning. You should develop a list of all the pages you might want on your site and think about how they might be organized and 
linked.

9. Main Navigation Is Easily Identifi able
Th e main navigation for your website should have 5-6 of the most important pages you plan to include on your site (see #8). 
You can have more than one navigation area if you have many pages in your site, but the main navigation should only include 
those that are most important. Make this navigation easy to fi nd, read, and use. 

10. Navigation Labels Are Clear & Concise
Instead of thinking of cute names for your Web page links such as “Ponderings and Other Randomness” just say “Blog.” You 
can be creative within your page with the text and images you use; there’s no need to make the link names confusing. Use short 
and simple names for your navigation links.

11. Company Logo Is Linked to Home Page
It is becoming more common for the logo or brand for your company to be linked to the homepage on every page of your site. 
You may also notice many sites do not have a “Home” link in the main navigation. Instead, they use the logo as the link to the 
homepage. Th is is a simple link to add and will help your visitors navigate your site.

12. Links Are Consistent & Easy to Identify
When using links within text make sure they are easily identifi able. Th e default is for these links to be blue and underlined. 
You can select other colors that are more in line with your color scheme, but make sure the color is noticeable and the link text 
is underlined. Don’t make every word in your text a link, but do include them when relevant. One other point – Do not under-
line words that are not links. It confuses your users and makes them less likely to click on other legitimate links in your site. 

Section IV. Content
Developing content for your website can be one of the most time consuming aspects of your website, but it is one of the most crucial. 
If you don’t have good content, visitors will quickly vacate your site. Th is content needs to consistent, organized, and easy to skim 
through.

13. Major Headings Are Clear & Descriptive
People read content on the Web diff erent than how they read printed content. When visiting a website, people tend to scan the 
content looking for cues as to what is most important. You can help visitors to your site do this by using headings and sub-
heads to organize and chunk content. Th is means you cannot make everything on your site a heading so use the bold setting 
sparingly.

14. Critical Content Is Above Th e Scroll
When adding content to your website, put the most important information near the top of each Web page so visitors can see 
it without having to scroll down the page. Of course, you can put information farther down the page, but make sure you don’t 
bury important information below the scroll.

15. Styles & Colors Are Consistent
One of the ways you can make visitors to your site comfortable is to use consistent font styles and colors. Once they learn what 
is a link, a heading, etc., they can focus on learning what you want them to know. If you confuse your users, they will leave 
your site and may never return.

16. Main Copy is Concise & Descriptive
Although these adjectives seem counterproductive, it is important the content on a website is not verbose while also providing 
the information users need. How this content is provided may vary depending on the purpose and audience of the site, but it 
should be well written and demonstrate adequate thought was placed on providing the best content possible.

17. HTML Page Titles Are Explanatory
Th is title will appear in the top browser bar and corresponds to every page of your site. Th is title is important because search 
engines use it to locate your website. Th e worst thing you can do is not add a title then the browser bar will say “Untitled Doc-
ument.” So make your titles descriptive, unique, and full of keywords to help people fi nd your website. 


